Sustainable Environmental
Graphics

Extending LEED Concepts to the Branded Environment




Welcome

The Boston Society of Architects/AlA is a registered
provider with the American Institute of Architects
Continuing Education Systems. Credit earned on
completion of this program will be reported to CES
Records for AIA members. Certificates of Completion for
non-AlA members are available on request.

This program is registered with the AIA/CES for continuing
professional education. As such, it does not include
content that may be deemed or construed to be an approval
or endorsement by the AIA of any material of construction
or any method or manner of handling, using, distributing,

or dealing in any material or product. Questions related to
specific materials, methods, and services will be addressed
at the conclusion of this presentation.




Learning Objectives

Raise awareness of methods, materials and approaches
to integrate sustainable practices based on LEED
requirements into the Environmental Graphic Design
and Branded Interior practices

Review a project to create opportunities for questions
and dialogue

Suggest approaches to adding this approach as value
added customer deliverable for your Professional
Services firm



Definitions

Environmental Graphics:
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systems, architectural graphics, signage, exhibit design, identity graphics,

dynamic environments, civic design, pictogram design, retail and store
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Branded Environments:
O" OAT AAA AT Cekténd thd edpkri@r@e of an organization or
company's brand, or distinguishing characteristics as expressed in
names, symbols and designs, to the design of interior or exterior
settings.
Components of a branded environment can include finish materials,
environmental graphics, way-finding devices and signage and identity
systems. Creators of branded environments leverage the effect of the
physical structure and organization of space to help deliver their clients'
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Why Bother?
Or, What does my Prof. Ser. Co. get out of this?
For Our Clients and

For Our Company Their End-users
Challengd Growth! Same reasoning for building
Aligned with Corporate Values with low impact Z carbon
Support Project Aesthetics footprint
Coolll Eun!! Healthy Environments
Marketing Differentiation: Project Owner Differentiation
Unique or Cheap? End-user Marketing
CAx "OEI A OAAAAS BPOEUNHA A OO
This Adds Value to Project Aesthetics
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Revenue/Profitability



IMAGE 4

EXPERIENCE. SPACE.

Incorporated 1987

Manchester, NH; Washington, DC; Ft.
Lauderdale, FL

Trade Show, Museum Designer &
Fabricator, Environmental Decor

Contributed to 31 LEEDAccredited
Projects , with 3 in estimating today

Staff includesASID, LEEDAssoc, GAC,
PE, CPM, as well as Graphic Designers,
Production and Installation Professionals !

From Conceptto Keys
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COMMERCIAL




Our Ethic is “green”

LEAN Manufacturing Plant z
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LEED: EBSilver production plant
EMS, SMS in place since 2002
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Only Fixture Fabricating member of
USGBC

Recognized by INC and EDPA as
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America (2007)




Process Touchpoints

PeopleTrained Communicators,

Technologists, Artists
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Products: Continuous Research
Performance:Robust Testing
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Client and Project
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user, Architect, Designer and

Image 4 Tech and P/M

Parameters:Internal SPC and
LEED Documentation

Progress Punch List project
wrap up, learnings documented



